®|l ssue Vol ume @®Sept ember
U CLASSIC BRAND MAK

COMBACKéééeeéé. 2

u I RI SH & FLAWDWORES LE

WHI SKEY GREOWT.H2
: gaU FY 2013 TO®.4TEN I

MONTHLY UPDATE FROM THE
OHI O DI VI SI ONORFCDNDROL

New I nitiatives Highlight S

By Superintendent Bruce Stevenson

Fi scal Year 2013 web aneaekitomordi ©hi o. The D
nary year for the OQhaionebd valsli orne sogfo nsiqluiolri ty f

Control. We experiuwonrceC@o mtarnogyl .si gni fi -

cant nd positive chamges nanrataomi:eved

record sal es. OQur Aacrceownprho dsenrmreinzt ast ircen pr oj ect

flect the DivisionoBi wiesnieowedds nd csnsp wthert osy st ems
t

move at he speed odi shiumsgs e nmindmedpply chair
ernizing operati onssysotremsmprTohvee dnew fssy-st ems wi

ciency, providing exemplarpreeirdieaneethtdm fiotr snac i ®tho mer e
stakeholders, and taking adeg@socossunsierappr Waeh taoaer
|l ati ons hel ping Ohio busineesestgrowi acdeasedtefjfolbse
are the Fiscal Year highligha@adility.

Spirituous Liquor Sal es: Seki ghldaorhttisnued o]
Spirituous | iquor sales reached another record high i
Year 2013 totaling $868. 8 e a
$44.3 million, or 5.37 pe gF(
Year 2012. This increase i b
tributed primarily to the ;
continuing to buy more pr g (?d Lp|r°dur“ a% |
age sales of spirituousliq c[.e §
in Fiscal Year 2013 to 12 df”ggl |I?a§r€tr§| Ve

dnevclkd ufaolrs [

JobsOhi o: atl

Il n Fi scal Year 2013, t he
enter pr i sper otfoi tt hJeo bnsohh i o wlp
a contract bet ween JobsOhi

n

mer ce t he Division of Li g

ate t

Ohi 0o
a

n and
Ilquor pr o ts pr
f

r1e di stributio
S fi
inable funding

3 John R. Kasi ch,AnGoveerTnorPorter, BDiurceectSdrevenson, Su
/& State of Ohio Ohi o Department ®f vEemmerr ®éd Liquor
S




Spirit Smarts

New Products, Hot Items, Rebates, Recipes & More!
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