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New Initiatives Highlight Successful Fiscal Year

By Superintendent Bruce Stevenson

Fiscal Year 2013 was an extraordi-
nary year for the Ohio Division of Liquor
Control. We experienced many signifi-
cant and positive changes and achieved
record sales. Our accomplishments re-
flect the Division’s renewed mission to
move at the speed of business by mod-
ernizing operations for improved effi-
ciency, providing exemplary service to its customers and
stakeholders, and taking a common sense approach to regu-
lations helping Ohio businesses grow and create jobs. Here
are the Fiscal Year highlights:

Spirituous Liquor Sales:

Spirituous liquor sales reached another record high in Fiscal
Year 2013 totaling $868.8 million. This was an increase of
$44.3 million, or 5.37 percent compared to sales in Fiscal
Year 2012. This increase in liquor dollar sales can be at-
tributed primarily to the trend of consumers trading up and
continuing to buy more premium priced products. Gallon-
age sales of spirituous liquor also increased by 2.51 percent
in Fiscal Year 2013 to 12 million gallons.

JobsOhio:

In Fiscal Year 2013, the transfer of Ohio’s wholesale liquor
enterprise to the non-profit JobsOhio was completed. Under
a contract between JobsOhio and the Department of Com-
merce, the Division of Liquor Control will continue to oper-
ate the distribution and merchandising of liquor in Ohio.
Ohio’s liquor profits provide JobsOhio with reliable and
sustainable funding for economic development projects and

job creation in Ohio. The Department of Commerce has re-
tained all responsibility for the regulatory functions of Lig-
uor Control.

Modernization:
A new modernization project was launched to upgrade the
Division’s computer systems and replace existing merchan-
dising, point-of-sale and supply chain management support
systems. The new systems will implement technology to
provide real-time information to help meet the needs of to-
day’s consumers. When the project is completed, it will
result in increased efficiency, cost savings and greater prof-
itability.

See Highlights continued on page 3.

Preventing Underage
Alcohol Sales

Contract Liquor Agencies must

always be vigilant and help keep alcohol out of the hands

of underage individuals! Always check for valid forms

of identification before selling. Protect your business
and the community by taking measures to
prevent underage sales. The Division’s
website offers educational and training in-
formation and other resources for Agents
and their employees. Underage sales may
subject you to the termination provisions of
your Agency Contract, citations against
your retail liquor permits and criminal
charges.

John R. Kasich, Governor
State of Ohio

Andre T. Porter, Director
Ohio Department of Commerce

Bruce Stevenson, Superintendent
Division of Liquor Control



Spirit Smarts

New Products, Hot Items, Rebates, Recipes & More!

Always promote safe sales & responsible consumption!

Chicken Cock Southern Spiced Jagermeister Spiced

Flavored Whiskey e —

JAGERMEISTER

Originally established in 1856 in SPICE
Paris, Kentucky, Chicken Cock E 7
rose to fame during Prohibition as
the house whiskey at the Cotton
Club in Harlem where waiters
served it in a tin can, opening it
tableside. Like many Bourbon
Brands of the 19™ century, the
brand died off. Now, after an almost century long hiatus,

A warm twist on a cold classic. The new
blend from Jagermeister that uniquely com-
bines premium spices such as vanilla and
cinnamon, with the legendary ingredients
found in the original Jagermeister recipe.
Jagermeister Spice is best enjoyed neat or as
a shot at room temperature. Available for a
limited time.

Chicken Cock Flavored Whiskey is back and more fla- Hennessy Paradis Imperial

vorful than ever.

Dewar’s Highlander Honey

A new artisanal Scotch experience that combines
pure heather honey from Aberfeldy, a wild, pro-
tected area in the heart of Scotland, with the origi-
nal Dewar’s White Label whiskey, to capture the
pure spirit of the Highlands.

Pinnacle Pecan Pie

"

One of four different, unique Pinnacle flavored
vodkas. Pecan pie is a widely popular dessert in
the US, and this is a perfect addition to Pinnacle’s
“dessert “ segment. Sweet maple sugar and nut
blend with a vanilla and pie crust finish.

Whiskey Category Strong and Growing

key in Ohio by gallons sold is Jack Daniels Tennessee Whiskey.
This Growth is driven by three key pillars:

whiskies.

Inspired by an 1818 order of a unique
blend of rare cognacs for Tsar Alexan-
der I of Russia, Hennessy’s Master
Blender has created Paradis Impérial; an
exquisitely refined and elegant blend of
more than 100 eaux-de-vie, aged for a
minimum of 30 years.

Featured Product

Whiskey is contributing almost half of the growth to the total spirits category. Irish whiskey and small
batch whiskey show the biggest growth rates within the whiskey category. Ohio lists 344 different brands of
whiskey. They represent 29% of all case sales, and more than 31% of total dollar sales in Ohio. Sales in the M&p(é
whiskey category are up more than 12% from last year and continue to grow. The top selling whis- .

¢ Irish Whiskey: Irish Whiskey is the fastest growing category in spirits, outpacing total whiskey sales.
Jameson is the fastest growing premium spirits brand in the United States, representing 77% of the
category growth. Irish Whiskey is the 2nd most profitable whiskey after Scotch.

¢ Flavored Whiskey: This emerging trend is coming of age. Ohio now lists 43 different flavored

¢ High-End Bourbons: High-end Bourbon contributes 24% of total whiskey value growth.

Old St. Andrews Clubhouse

Old St. Andrews Clubhouse is a premium
blended Scotch Whisky crafted specially in
Scotland from carefully selected malt and grain
whiskies. It is uniquely packaged to focus on
the buying trinity of whiskey, golfing and gifts.
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Highlights continued from page 1. NeW S pl ritS LISti ngS
Spirits Innovation Program: September 2013

The Spirits Innovation Program (SIP) was initiated to enhance Code New ltem

the overall shopping experience and modernize the look and feel
of contract liquor agencies. The process of resetting the top 125 08318 | BELUGA NOBEL VODKA

liquor agencies began in March 2013 using best-in-class catego- 1538B | BURNETTS STRAWBERRY BANANA
ry development practices to ensure quality customer service. 1979B | CHICKEN COCK SOUTHERN SPICE
By taking a fresh look at regulations and our operations, 2170B | COINTREAU GIFT

Ohio is a leader and example of what government can do to af-

fect positive change and help improve the economic future for its 29598 | EVERCLEAR LIGHTNIN

stakeholders. Business friendly regulations, managing alcohol 2962D | EVERCLEAR 151
consumption with safety in mind and our commitment to excel- 3530B | STAGG JR
lent customer service will help create jobs and keep Ohio mov- 40888 | HENNESSY VS OS GEMEOS

ing in the right direction.
4855B | ICE SURGE BERRY BLIZZARD

4856B | ICE SURGE TROPICAL FREEZE
5053D | JAGERMEISTER GIFT

5054B | JAGERMEISTER

50598 | JAGERMEISTER SPICE

51198 | JIM BEAM MAPLE

51428 | JOHN B STETSON

5494B | LADY BLIGH CHERRY SPICED
Mail-In Rebates 6020B | MACCHU PISCO

6920B | OLD FORESTER BIRTHDAY BBN

Customers can save on many of their favorite brands includ-

ing Captain Morgan,1800 Tequila, Jose Cuervo and more by 7970M | PATRON ANEJO & XO GIFT
taking advantage of mail-in-rebate offers. Check with prod- 79898 | PATRON XO CAFE GIFT
uct brokers or call the Division at (614) 644-2380 for more

8229B | PINNACLE CARAMEL APPLE
8265B | PINNACLE PEPPERMINT BARK
8267B | SALTED CARAMEL

8268B | PINNACLE PECAN PIE

8326B | PYRAT XO RESERVE

Contract Liquor Agencies are not permitted to sell beer, 8340B | PUCKER PRIMAL PEACH
wine, or low proof mlxed b.eV'erages to fetall permit h.olders 83798 | RED STAG HARDCORE CIDER
for resale at any price. This is a violation of the Ohio Re-
vised Code and the Agency Contract. Such actions may sub-

information.

Attention All Agencies!

9101B | SOYOMBO VODKA

ject you to the termination provisions of your Agency Con- 9188D | FAMOUS GROUSE
tract, as well as to citations against your retail liquor permit. 9642B | WILD TURKEY SPICE
If you have questions or concerns, please contact the 96838 | WOODFORD RESERVE MSTR COLL CLASSIC

Division’s Agency Operations section at (614) 644-2380.
9684B | WOODFORD RESERVE MSTR COLL STRAIGHT

Please call the Division at (614) 644-2380 for prices and
more information about new items.




Liquor Sales Update: Dollars Gallons
YEAR TO DATE WHOLESALE RETAIL TOTAL WHOLESALE RETAIL TOTAL
1/1/13 thru 8/15/13 $164,648,401 $371,579,600 | $536,228,001 2,076,642 | 5,316,206 7,392,848
1/1/12 thru 8/15/12 $159,999,845 | $346,413,329 | $506,413,173 2,076,019 | 5,099,337 7,175,356
2013 vs 2012 $4,648,556 $25,166,271 $29,814,828 623 216,868 217,492
Percent change +2.91% +7.26% +5.89% +0.03% +4.25% +3.03%

Ohio’s Top 10 Brands
Fiscal Year 2013

1. Jack Daniels Black
— 352,964 gallons

Drink Recipes
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“Eve’s Temptation”

e 2 parts Red Stag Hardcore Cider;

e 1 part chocolate cherry liqueur;

e 2 parts half & half.
Directions: Mix in a shaker with ice.
Strain into a martini glass. Garnish with
a cherry.

2. Kamchatka Vodka
— 319,774 gallons

' 4

3. Crown Royal Canadian Whisky
— 284,164 gallons

4. Absolut Vodka
— 280,533 gallons

5. Bacardi Superior Light Rum
— 279,810 gallons

“Harlem Sour”

1.5 0z. CIROC Amaretto,
.5 oz. fresh lemon juice;
.5 oz. fresh orange juice;
.5 oz. simple syrup.

6. Captain Morgan Spiced Rum
— 277,391 gallons

7. Smirnoff Vodka
— 270,469 gallons

Directions: Combine all ingredients in a
) shaker with ice. Shake well. Strain into a

rocks glass over ice. Garnish with orange
wedge.

8. Jagermeister
— 252,161 gallons

9. Black Velvet Canadian Whisky
— 230,771 gallons

10. Korski Vodka
— 227,850 gallons

Follow us on
Twitter (@ohioliquor

Ohio Department of Commerce
Division of Liquor Control
6606 Tussing Road
Reynoldsburg, OH 43068

Tel: (614) 644-2360

Fax: (614) 644-2480
TTY/TDD: 1-800-750-0750
www.com.ohio.gov/ligr

Email: web.liqr@com.ohio.gov
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